New Magazine Covers the Growing Kearsarge Area

Kearsarge Magazine Helps Residents Rediscover their Hometowns

Grantham, NH — August 1, 2005 — With towns along I-89S growing by leaps and bounds, two local residents have started a quarterly publication to cover the Lake Sunapee/Kearsarge region. The premiere issue of Kearsarge Magazine will be available on newsstands Aug. 1, and distributed at the 72nd annual League of New Hampshire Craftsmen Fair in Newbury on Aug. 6.

Kearsarge Magazine takes a thoughtful look at what is happening in Sunapee, Georges Mills, New London, Grantham, Springfield, Andover, Warner, Bradford, Sutton, Newbury and Wilmot. Articles are about residents and for residents, and cover news such as the developing Sutton Athletic Fields, events like the Lake Sunapee Chowder Challenge and the Warner Fall Foliage Festival, people in the area (three League artisans) and historical sites (the Churches of Wilmot and the New London Historical Society).

“I was born and raised in this area (Claremont and Grantham), and have watched the Upper Valley grow and change for more than three decades. Now the Upper Valley is bursting at the seams and, as a result, towns along I-89 are growing and changing as well,” says Laura Jean Whitcomb, editor of Kearsarge Magazine. She notes a recent Valley News article that cites towns with a booming population growth: Grantham (+12.7 percent), New London (+6.7 percent), Sunapee (+6.6 percent) and Springfield (+13.7 percent). “So it’s time for a new magazine — one that covers these communities.”

Kearsarge Magazine is owned by husband-and-wife team, Jay Thompson and Laura Jean Whitcomb. Thompson has a bachelor’s degree in journalism from Johnson State College in Johnson, Vt. and has recently written for Here in Hanover, Woodstock Magazine and Constructive Images (a Trumbull-Nelson publication).

Whitcomb has a bachelor’s degree in journalism from Boston University and an MBA from Syracuse University in innovation management — a marketing specialty focused on developing new products or processes and bringing them to market. Several of her successes have been just that: Launching new software products through a targeted public relations efforts (Veranda for Tally Systems in Lebanon, N.H.), building brand identity for up-and-coming companies (AIRS in Wilder, Vt.), putting together the editorial for the premiere issue of Woodstock Magazine in less than six weeks and developing a marketing campaign for the new VINS Nature Center in Quechee, Vt. She has been the editor of two regional publications, Here in Hanover and Woodstock Magazine, for almost five years.

Two issues (summer/fall and winter) will be published in 2005, then in 2006 Kearsarge Magazine will be published quarterly (February, May, August and November). It is $4 an issue, and is available at 13 retail outlets, including Colonial Pharmacy in New London and MainStreet BookEnds in Warner. Subscriptions are also available. 

Information about Kearsarge Magazine can be found on the Web at www.kearsargemagazine.com
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