Kearsarge Magazine® 2010 CVC Audit Complete
Grantham, NH — December 27, 2010 — Kearsarge Magazine® has been audited by the Circulation Verification Council (CVC), an independent, third-party reporting audit company.

All aspects of the magazine’s circulation — the number of distributed copies for an average issue — were verified. “Businesses, especially in this difficult economy, should ask plenty of questions before placing an ad to make sure they get what they are paying for,” says Laura Jean Whitcomb, editor and publisher of Kearsarge Magazine. “The CVC audit of Kearsarge Magazine will provide advertisers with solid, decision making data.”
The audit also included a reader survey, which found: 

· 79 percent of readers purchase products or services from ads seen in Kearsarge Magazine

· 66 percent keep Kearsarge Magazine for a month or more
· Kearsarge Magazine has an average of 3.5 readers per issue
· KM’s readers are more affluent than the typical magazine reader; 65 percent have an income between $75,000 and $149,999, and 19 percent have an income over $150,000

· KM’s readers are smart: 64 percent have a college and/or post graduate degree

View the Kearsarge Magazine 2010 CVC audit online at www.kearsargemagazine.com/advertise/

ABOUT KEARSARGE MAGAZINE®
Kearsarge Magazine (www.kearsargemagazine.com) takes a thoughtful look at what is happening in towns in the Lake Sunapee/Kearsarge area, including Sunapee, Newport, Claremont, New London, Grantham, Warner, Bradford and Concord. It has won awards for both design and editorial. The four-color, quarterly publication, priced at $5 per issue, is available by subscription or at 30 retail outlets.

ABOUT THE CIRCULATION VERIFICATION COUNCIL

Circulation Verification Council (www.cvcaudit.com) is an independent, third-party reporting audit company. CVC audits more than 4,900 editions nationwide with a combined circulation of more than 70 million. CVC’s audits cover printing, distribution, circulation and readership studies to give an accurate picture of a publication's reach and market penetration.
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