Kearsarge Magazine Wins Award for Local Marketing Campaign
Grantham, NH — July 9, 2008 — Kearsarge Magazine has been awarded an APEX 2008 Award of Excellence in the Marketing & Public Relations Campaigns category for a series of 11 “Rediscover Your Hometown” marketing postcards. 
APEX 2008 — the 20th Annual Awards for Publication Excellence — is an international competition that recognizes outstanding publications from newsletters and magazines to annual reports, brochures and Web sites. It is open to communicators in corporate, nonprofit and independent settings. According to the APEX judges, “the awards were based on excellence in graphic design, quality of editorial content and the success of the entry in conveying the message and achieving overall communications effectiveness.”
The “Rediscover Your Hometown” direct mail marketing campaign started in 2006. Residents of a town received a postcard in the mail and were asked to guess the location (in their town) to win a year’s subscription. The postcard was sent to 11 towns in Kearsarge Magazine’s readership area: Newport, Bradford, New London, Andover, Springfield, Sunapee, Newbury, Grantham, Sutton, Warner and Wilmot. “This direct mail postcard campaign, which was the magazine’s primary method of marketing for two years, improved consumer brand awareness and doubled retail sales,” says Laura Jean Whitcomb, editor. Town photographs were taken by Whitcomb and the series was designed by Jennifer Hopkins of Porter House Design in Grantham.

This is the third year in a row Kearsarge Magazine has received recognition. Kearsarge Magazine received an APEX 2006 Award of Excellence in the New Magazines & Journals category and an APEX 2007 Award of Excellence in the Magazine & Journal Writing category.
Information about Kearsarge Magazine can be found on the Web at www.kearsargemagazine.com. The summer 2008 issue of Kearsarge Magazine is on stands now.

ABOUT THE APEX AWARDS

The APEX Awards for Publication Excellence is an annual competition for writers, editors, publications staff and business and nonprofit communicators. Learn more at www.apexawards.com
ABOUT KEARSARGE MAGAZINE

Rediscover your hometown with Kearsarge Magazine, an award-winning publication that takes a thoughtful look at the people, places and things in the Lake Sunapee/Kearsarge area. The four-color, quarterly publication is priced at $4 per issue, and available by subscription or at 30 retail outlets, including Borders in West Lebanon, Morgan Hill Bookstore in New London and MainStreet BookEnds in Warner. Visit us on the Web at www.kearsargemagazine.com or www.kearsargedirectory.com
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