Kearsarge Magazine Offers Free Advertising to Nonprofits

Grantham, NH — March 20, 2008 — Who says there’s no such thing as a free lunch? Well, it’s not lunch, but Kearsarge Magazine is offering free advertising to qualified nonprofit organizations in the Kearsarge/Lake Sunapee area.

“Since its inception in 2005, Kearsarge Magazine has provided discounted advertising rates to nonprofit organizations,” says Laura Jean Whitcomb, editor. “Now that we’re established — reaching our third year with the summer 2008 issue — we’d like to do more for the community. We encourage local nonprofits that are in the midst of a capital campaign, want to promote a program or need to raise awareness of their mission to apply for space in the magazine.”

One page of color advertising — with three to four ads on a page — will be available in each issue of award-winning Kearsarge Magazine. To qualify, organizations should be based in the Kearsarge area, have 501(c)3 status and fill out a short online application on the Kearsarge Magazine web site. Applications will be considered in the order that they are received.

In its first year of operation, Kearsarge Magazine donated an estimated $7,000 worth of advertising space to local nonprofit organizations and community-minded groups. Free or discounted advertising space went to the Lake Sunapee Regional Visiting Nurse Association, Mountain Spirit Institute, NH Telephone Museum, Good Beginnings of the Upper Valley, New London Barn Playhouse, The Fells, New London Historical Society, to name a few. In its second year of operation, Kearsarge Magazine provided discounted advertising or other donations to organizations such as Relay For Life, Wilmot Bicentennial, Warner Fall Foliage Festival, Opera North, Black Fly Golf Tournament, New Hampshire Public Television’s Spring Auction, to name a few.

To submit an application, please go to: www.kearsargemagazine.com/philanthropy/
ABOUT KEARSARGE MAGAZINE

Kearsarge Magazine (www.kearsargemagazine.com) is an award-winning publication that takes a thoughtful look at what is happening in 15 towns in the Lake Sunapee/Kearsarge area, including Sunapee, Newport, Claremont, New London, Grantham, Warner, Bradford and Concord. It has won awards for both design and editorial. The four-color, quarterly publication, priced at $4 per issue, is available by subscription or at 30 retail outlets.
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