Kearsarge Magazine Gives Back to the Community

Grantham, NH — January 15, 2007 — Kearsarge Magazine not only celebrates the community, it gives back to the community. In its first year of operation, the quarterly publication has donated an estimated $7,000 worth of advertising space to local nonprofit organizations and community-minded groups.

“Nonprofit groups are focused on the task at hand — fundraising for their cause — and marketing budgets are often limited,” says Editor Laura Jean Whitcomb. “Even though we’re a 1½ year old start-up company, Kearsarge Magazine tries to give back to the community when it can.”

In 2005 and throughout 2006, Kearsarge Magazine provided free or discounted advertising space to nonprofit organizations that needed support. Organizations that received advertising space include the Lake Sunapee Regional Visiting Nurse Association, Mountain Spirit Institute, NH Telephone Museum, the Upper Valley Events Center, Good Beginnings of the Upper Valley, New London Barn Playhouse, The Fells, New London Historical Society, Hanover Chamber of Commerce, Claremont Chamber of Commerce, Grantham Chamber of Commerce, Lake Sunapee Region Chamber of Commerce, to name a few.

ABOUT KEARSARGE MAGAZINE

Kearsarge Magazine (www.kearsargemagazine.com) takes a thoughtful look at what is happening in towns in the Lake Sunapee/Kearsarge area, including Sunapee, Newport, Georges Mills, New London, Grantham, Springfield, Andover, Warner, Bradford, Sutton, Newport, Newbury, Croydon and Wilmot. The four-color, quarterly publication is priced at $4 per issue, and available by subscription or at 20 retail outlets, including Borders in West Lebanon, Morgan Hill Bookstore in New London and MainStreet BookEnds in Warner.
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